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1.02 CORPORATE SIGNATURE

VERTICAL

Use of the tagline

of "'__"__mdsor
hinking forward
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1.03 CORPORATE SIGNATURE

HORIZONTAL

666X

""" . :xUniVerSityOf indSOr |
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1.04 DIFFERENT SIGNATURE FORMATS
With tagline — preferred use

Horizontal

Without tagline Sub-brand - department/faculty

VERTICAL-without tagline VERTICAL-with tagline HORIZONTAL Sub-brand - department/faculty
University w University w Unlver5|t3t/hpf<W|Pdsocr’ w FACULTY OF w
of Windsor of Windsor fniang forwar EDUCATION

thinking forward University of Windsor
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1.05 MINIMUM SIZES & PROTECTIVE SPACE

VERTICAL Minimum size Protective space

Minimum size without tagline Protective space without tagline Protective space with tagline

——.75"—

1.25X 1.25X 1.25X 1.25X

-2 / /
o o L
| < university < university
of Windsor of Windsor

1.25X 1.25X

Minimum size with tagline thinking forward

1.25X 1.25X

—1"—

:University UJ

of Windsor

thinking forward
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1.06 MINIMUM SIZES & PROTECTIVE SPACE

HORIZONTAL Minimum size Protective space

Minimum size Protective space

1.25X 125X

%Jniversity of Windsorg UJ " niverSity Of WindSOr J

thinking forward

thinking forward

1.25X 125X
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1.07 COLOUR REPRODUCTION

Three-colour One-colour

One-colour greyscale
One-colour black solid

One-colour - negative

Three-colour One-colour greyscale One-colour
University w University w University w
of Windsor of Windsor of Windsor
thinking forward thinking forward thinking forward
One-colour black solid One-colour - negative
University w University w
of Windsor of Windsor

thinking forward thinking forward
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1.08 IMPROPER USE

Z
Univer & Univer 4
ofANindsor ofWindsor
7
Colour Graphics Minimum size Screens
The colour of the logo should not be changed The logo should not appear within frames The logo should never appear at a size where The logo should not appear with
from what is outlined in section 1.07 or borders. the total width of the wordmark is less than .75". any screens.
Univers
ofMVindsor
Size relationships Drop shadows Axis of the logo Axis of the symbol
The size relationships between the logo ele- The logo should not appear with The axis of the logo should never be skewed The axis of the symbol should never
ments should remain constant. If any elements drop shadows. other than a full 9o degrees. be skewed.

of the logo should increase or decrease, all
other elements should change proportionately.
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1.08 IMPROPER USE

University w
of Windsor

UNIVERSITY OF WINDSOR | GRAPHIC STANDARDS HANDBOOK | EDITION:01 | 10.2007

thinking forward r
Universi

Position of the tagline
The position of the tagline should not be

changed from what is outlined in section 1.02.

ersity
of Windsor

Position of the symbol
The position of the symbol should never be
altered from what is outlined in section 1.02.

Sub-brand hierarchy

The faculty/department sub-brand should
never appear without the University of Windsor
wordmark.

Alignment of the wordmark and symbol
The alignment of the symbol should never be
altered from what is outlined in section 1.02.

University w

of Windsor

Over printing

To ensure clarity when printing on an image,
the logo should always be reversed out of a
dark or busy image. If the background has a
low contrast or is a light tone, the logo should
appear in all black.

Protective space

The logo should not appear without the mini-
mum protective space around it as outlined in
section 1.05 This applies to background field
edges, page trim or box edges.

Horizontal and vertical scale Tracking

The horizontal and vertical scale should always The tracking of the logotype should
change equally. Never stretch or condense never be altered.

the logo.

Outlining signature
Never create an outline around the signature.

Symbol colour
The colour of the symbol should never be
altered from what is outlined in section 1.07.

University w

of Windsor v

Contrast White box

Do not position the logo on backgrounds with The signature should never appear in a
insufficient contrast. Use a logo version that white box on a colour field or image area.
contrasts well with the background colour.
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1.09 SYMBOL AS A GRAPHIC
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1.10 COLOUR PALETTE

PRIMARY PALETTE

Pantone

Coated
PMS 647

Uncoated
PMS 301
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of Windsor

UNIVERSITY OF WINDSOR | GRAPHIC STANDARDS HANDBOOK | EDITION:01 | 10.2007

Hexadecimal

#005595

Coated
PMS 383

Uncoated
PMS 397

#B2BB1E

Coated
PMS 431

Uncoated
PMS 431

#6A737B
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1.11 COLOUR PALETTE

SECONDARY PALETTE

Pantone Pantone

Coated UnCoated CMYK RGB Hexadecimal
PMS 7534 PMS 7534 Cco M2 Y8 K10 R231 G224 B213 #E7EOD5
PMS 5797 PMS 807 Y24 K9 R221 G225 B189 #DDE1BD

PMS 159 PMS 718 co Mé66 Y100 K7 R227 G111 B29 #E36F1D
PMS 484 PMS 200 Co M95 Y100 K29 R179 G34 B21 #B32215
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1.12 TYPOGRAPHY

PRIMARY TYPEFACE

Meta Plus Book

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

Meta Plus Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

Meta Plus Caps

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

P.l7
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1.13 TYPOGRAPHY

SECONDARY TYPEFACE

Amasis Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Amasis Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890
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1.14 TYPOGRAPHY

SUBSTITUTION TYPEFACES

Tahoma

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

Georgia

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890
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2.0 | Sub-brand |dentity . SIGNATURE ARCHITECTURE
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2.01

FACULTY SIGNATURE ARCHITECTURE

SUB-BRAND STRUCTURE AND USAGE Faculty Signature

niversity of Windsor
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2.02 DEPARTMENT SIGNATURE ARCHITECTURE

SUB-BRAND STRUCTURE AND USAGE Department Signature

One Line Two Line Three Line

5X SX

- MECHAN ICAL

~ _HISTORY & = BIOLOGICAL

| 'j; 'AUTOMOTIVE AND 4
sxx ~University of Windsor - SCIENCES MATE RIALS ENGINEERING

kS University of Windsor sxUniversity of Windsor
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2.03 MINIMUM SIZE & PROTECTIVE SPACE

Minimum size Protective space

Minimum size Protective space

1.25X 1.25X

e FACULTY OF 4

EDUCATION :
University of Windsor E D U CAT I 0 N

. ' Universityof Windsor
125% 125X
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2.04 SUB-BRAND FAMILY SIGNATURES

FACULTY OF 0 0 0
ARTS AND 44 FACULTY OF J FACULTY OF 44

SOCIAL SCIENCES GRADUATE STUDIES NURSING
University of Windsor University of Windsor University of Windsor
FACULTY OF w FACULTY OF w FACULTY OF w
EDUCATION HUMAN KINETICS SCIENCE
University of Windsor University of Windsor University of Windsor
FACULTY OF w
ENGINEERING

University of Windsor




2.0 | Sub-Brand Identity
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2.05 ODETTE SCHOOL OF BUSINESS SIGNATURE ARCHITECTURE

STRUCTURE AND USAGE Odette School of Business Signature

(

- ODETTE SCHOOL
OF BUSINESS

>/

95X

niversity N g

0]

"Windsor._ .
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2.06 ODETTE SCHOOL OF BUSINESS MINIMUM SIZE & PROTECTIVE SPACE

Minimum size Protective space

Minimum size Protective space

1.25X 1.25X

I
- « ODETTE SCHOOL

PSS OF BUSINESS gy
: s

~— Universi J :
;““'Xfebsv'i%sor T University
VI of Windsor

1.25X 1.25X
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2.07 ODETTE SCHOOL OF BUSINESS COLOUR REPRODUCTION

Three-colour One-colour

One-colour greyscale
One-colour black solid

One-colour - negative

Three-colour One-colour greyscale One-colour
- o -
ODETTE SCHOOL ODETTE SCHOOL ODETTE SCHOOL
OF BUSINESS OF BUSINESS OF BUSINESS
University w University w University w
of Windsor of Windsor of Windsor
One-colour black solid One-colour - negative

For specific spot references for both uncoated and coated
paper stocks, process match breakdowns (CMYK) as well as

r\~~ f RGB and hexadecimal equivalents, please refer to sections
ODETTE SCHOOL ODETTE SCHOOL 1.10 and 1.11 of the Brand Identity portion of this document.
OF BUSINE
OF BUSINESS w \/US . SS w In order to ensure the Odette School of Business Signature
University University . .
of Windsor of Windsor is presented accurately, please refer to section 1.08 of the

Brand Identity portion of this document for examples of
unacceptable usage.
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2.08 WINDSOR LAW SIGNATURE ARCHITECTURE

STRUCTURE AND USAGE Windsor Law Signature

niversi
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2.09 WINDSOR LAW MINIMUM SIZE & PROTECTIVE SPACE

Minimum size Protective space

Minimum size Protective space

WINDSOR LAW r WINDSOR | A\
:University of Windsor: aJ ' INDSORLAW """
| | University of Windsor { 'y

. 1" : X X
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2.10 WINDSOR LAW COLOUR REPRODUCTION

Three-colour One-colour

One-colour greyscale
One-colour black solid

One-colour - negative

Three-colour One-colour greyscale One-colour

WINDSOR LAW WINDSOR LAW WINDSOR LAW
University of Windsor w University of Windsor w University of Windsor 0

One-colour black solid One-colour - negative

For specific spot references for both uncoated and coated
paper stocks, process match breakdowns (CMYK) as well as
RGB and hexadecimal equivalents, please refer to sections

University of Windsor University of Windsor 1.10 and 1.11 of the Brand Identity portion of this document.

WINDSOR LAWO WINDSOR LAWw

In order to ensure the Windsor Law Signature is presented
accurately, please refer to section 1.08 of the Brand Identity
portion of this document for examples of unacceptable usage.
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3.0 | Imagery
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3.01 PHOTOGRAPHY STYLE OVERVIEW
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3.02 PORTRAIT PHOTOGRAPHY
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3.03 JOURNALISTIC PHOTOGRAPHY
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3.04 ON-SITE PHOTOGRAPHY
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3.05 BLACK AND WHITE PHOTOGRAPHY
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4.0 | Resources
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4.01 SIGNATURE FILE FORMATS

If file will be viewed on-screen or online only MS Word/Excel ipg
PowerPoint ipg
Website ipg
Publisher ipg
Signage irg
InDesign ipg
If file will be laser printed MS Word/Excel ipg
PowerPoint ipg
Website ipg
Publisher ipg
Signage ipg
InDesign ipg
If file will be offset printed MS Word/Excel EPS
PowerPoint EPS
Website EPS
Publisher EPS
Signage EPS

InDesign EPS
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5.0 | Contact Information .o

5.02
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5.01 GENERAL INQUIRIES
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5.02 APPROVAL CONTACTS

Approvals
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