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Learning Outcomes  
This is a sentence completion exercise.  
 
At the end of the course, the successful student will know and be able 
to: 

Characteristics of a University of Windsor 
Graduate 

 
A U of Windsor graduate will have the 
ability to demonstrate: 

A. Evaluate and employ dispersed collaboration strategies to explore 
multi-disciplinary perspectives about social, mobile and local 
marketing; 

A. the acquisition, application and 
integration of knowledge 

B. Identify, Evaluate, and Record content from a range of digital 
sources regarding online auctions; mobile applications, news, B2B 
transactions and dispersed collaborations;  
 

B. research skills, including the ability to 
define problems and access, retrieve 
and evaluate information (information 
literacy) 

C. Evaluate ethical issues within digital communities and propose 
possible solutions (also relevant to E); 
 

C. critical thinking and problem-solving 
skills  

D. Describe the context of various selling strategies within online 
auctions; 

D. literacy and numeracy skills 

E. Schedule group work periods to meet deadlines; 
 
Recognize ethical dilemmas in dispersed collaboration and 
communicate effectively to resolve them; 

E. responsible behaviour to self, others 
and society  

F. Use clear communication strategies within digital communities; F. interpersonal and communications 
skills  

G. Identify and evaluate how roles within digital communities are 
established; 
 

G. teamwork, and personal and group 
leadership skills  

H. Justify the use of various buying, selling, resource gathering, and 
bartering strategies within digital communities; 
 

H. creativity and aesthetic appreciation  

I. Independently identify areas of personal interest and relate them to 
digital communities. 

I. the ability and desire for continuous 
learning  

 


